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Retail Sales & Grocery Sales in USD
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Market Shares of Traditional vs. Modern Grocery Retailers
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Food Retailers by Channel (Sales in Million USD) 2016*

Modern Grocery Retailers 43,385
- Convenience Stores 1,490
- Discounters 12,960
- Gas station/ Forecourt retailers 813
- Hypermarkets 1,997
- Supermarkets 26,124
Traditional Grocery Retailers 47,159
- Food/Drink/Tobacco Specialists 11,167
- Independent Small Grocers (Bakkals) 34,826
- Other Grocery Retailers 1,165
Grocery Retailers Total 90,543




Top 10 Retailers (bvy Marketshare in 2017)

1. Bim 6. M- Jet (a Migros Brand)
2. A 101 7. Ekomini

3. Migros 8. Hakmar

4. Sok 9. Onur

5. CarrefourSA 10. Yunus
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Grocery Chain Chain Type Dec. 31, 2017 Dec. 31, 2016 in 2017
1 A 101 National Discount 7,084 6,400 684
2 BIM National Discount 6,065 5,601 464
3 Sok National Discount 5,080 4,000 1,080
4 Ekomini National Discount 1,804 1,610 194
5 Migros National 1,647 1,528 119
6 Hakmar Ekspres Discount - Istanbul 473 382 91
7 UCZ Discount - Istanbul 390 390 0
8 CarrefourSA Super National (Int. owned) 382 390 -8
9 UCZ Sistem -Sec National Discount 303 303 0
10 CarrefourSA Mini National (Int. owned) 200 212 -12
Total of Top 10 All types 23,428 20,816 2,612




CarrefourSA Super ~ UCZ Sistem-Sec % CarrefourSA Mini(4c
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Market Share (%) Sales (mill. USD)

Grocery Chain Chain Type Dec. 31, 2017 Dec. 31, 2017
1 BIM National Discount 7.5 6,274.00
2 A 101 National Discount 4.4 3,714.10
3 Migros * National 4.1 3,414.40
4 Sok National Discount 3.4 2,844.00
5 CarrefourSA Super National (Int. Owned) 1.3 1,125.20
6 M-Jet National Convenience 0.7 570.00
7 Ekomini National Discount 0.5 419.30
8 Hakmar Discount - Istanbul 0.4 326.90
9 Onur Regional - Istanbul 0.3 247.60
10 Yunus National 0.2 189.70
Total of Top 10** All types above 22.80 19,125.20
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